
Typographic 
Hierarchy

Mechanics of Typography

TOPICS



1. 
Think about 

the structure. 
Separate the 
content from 
the style.
Once you can see the 
structure it’s so much 
easier to make design 

decisions.



This is similar to how HTML and CSS works. 
One is the structure (HTML) the other is style (CSS).



2. 
What do you 
want the 

reader to see 
first, second, 
third, etc?

Use space to help you  
as much as you can.  
Space is also a 

typographic feature.

Create visual signposts.
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 1 Title
 3 Location info
 2 Description blurb
 2.a Date and time

ALL CAPS BOLD
Italic (on gray bckgr)
Regular 
Italic

 1 
 3 
 2 
 2.a 



3. 
Guide the 

reader towards 
the imporant 

parts.

You can make a reader skip 
content and read things 

out of order simply by how 
you control the styling of 

the typography.
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4. 
Establish 

clear contrast 
between the 
information.

But don’t over-exaggerate  
with the styles.  

Increase contrast across 
elements gradually.







5. 
Use alignment 
and breaks to 
control flow 
and space.

Play with the different 
modes of alignment and 

use indents and breaks to 
style the content.



symols. indents,
and line breaks

 HIERARCHY

I Publishing Venues
 A. Books
 B. Magazines
 C. Websites
 D. Newspapers

II College Staff
 A. President
 B. Deans
 C. Administrators
 D. Professors

III Army Staff
 A. Generals
 B. Major
 C. Captain
 D. Lieutenat

indents and 
line breaks

Hierarchy

Publishing Venues
 Books
 Magazines
 Websites
 Newspapers

College Staff
 President
 Deans
 Administrators
 Professors

Army Staff
 Generals
 Major
 Captain
 Lieutenat

font change, indents,
and line breaks

hierarchy

publishing venues
 Books
 Magazines
 Websites
 Newspapers

college staff
 President
 Deans
 Administrators
 Professors

army staff
 Generals
 Major
 Captain
 Lieutenat

alignment, font
change, and line breaks

  hierarchy

  Books
 publishing Magazines
 venues Websites
  Newspapers

  President
 college Deans
 staff Administrators
  Professors

  Generals
 army Major
 staff Captain
  Lieutenat





5.a 
Sometimes 

space is all 
you need.

By controlling space you 
can make a design work 
using only one typeface, 
even one typeface + only 

one point size.







ea y a e  o  to a e l ost nythin
e i ned by ri  ei an, 



If you want to add emphasis to a word or a phrase 
within a body of text you can do it in many ways. 
Italics would be the first option, but you can also 
make it bold, set it in small caps, or change its 
color. Changing the typeface might also work,
just be careful to check that the x-height is similar, 
or adjust so it is.

Don’t overemphasize by making too many 
changes in one instance.



SOME EXAMPLES















Awfully
Beautiful:

Graphic
Design

and the
Vernacular

Introduction

4 – 7

8 – 31

Intro:
There’s
No
Such
Thing
There’s no such thing as an undesigned  
graphic object anymore, and there used to be.  
  —Michael Bierut1

Proper Etiquette
What makes something proper and in good taste? Where 
does professionalism end and naivete begin, and who gets 
to say? Just as defining art infuriated as it inspired 
throughout the core of 20th Century Art history, so too 
have similarly perplexing questions arisen over ‘design’ 
and ‘undesign’ in today’s history of the field. Some design-
ers have come to wonder—what exactly does Graphic 
Design have on all the rest? “Who is to say,” asks Design 
Diety Steven Heller, “that a naively hand-painted sign is 
less effective than a beautifully executed typeface?”2

While ‘Design’ must surely be defined against its 
opposite, what this dilemma demands is a look at what’s 
called the vernacular. ‘Vernacular’ is a multifaceted term 
requiring a certain clarification. The word is used both a 
typological classification and a characterization. 
‘Vernacular’ language, for instance, means a native 
language, but also represents a separation from some-
thing larger. In standing for something nontraditional, it 
often represents a kind of informal folklore. Defined 
another way, “generally, the term vernacular is used to 
refer to the everyday, the quotidian, or the common in 
contrast to the important, the significant, or the special.”3 
Vernacular design, then, runs counter to what those more 
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STEP-BY-STEP #1



2. 
Establish 

clear contrast 
between the 
information.

1. 
What do you 
want the 

reader to see 
first, second, 
third, etc?

Use space to help you as 
much as you can. Space 
is also a typographic 

feature.

Don’t over-exaggerate 
with the styles. Increase 

contrast gradually.



0.
Raw text (no definition)

Features. Reputations: Lorraine 
Wild. Louise Sandhaus. The space is 
configured to the work I want to do. 
Maybe it has to do with growing up in 
Detroit, where garages are the site 
of great creativity (both automotive 
and musical).



0.1
Deconstruct the text & rank the pieces

Features. Reputations: Lorraine 
Wild. Louise Sandhaus. The space is 
configured to the work I want to do. 
Maybe it has to do with growing up in 
Detroit, where garages are the site 
of great creativity (both automotive 
and musical).

4 3

or

1 13 1.b2 2



1.
Breaks

Features
Reputations: Lorraine Wild
Louise Sandhaus
!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



2.
Breaks + Space

Features

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



2.b
Breaks + Space + Underline

Features

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



3.
Emphasis (caps, bold)

FEATURES

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



4.
Emphasis (small caps, bold, italic)

FEATURES

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



31 1.b 2

FEATURES

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



FEATURES

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



5.
Scale (size relationships)

FEATURES

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



6.
Mixing typefaces

FEATURES

Reputations: Lorraine Wild
Louise Sandhaus

!e space is con"gured to the work I want to do. Maybe 
it has to do with growing up in Detroit, where garages 
are the site of great creativity (both automotive and 
musical).



7.
Indents

FEATURES

Reputations: Lorraine Wild
by Louise Sandhaus

!e space is con"gured to the work I want to do. 
Maybe it has to do with growing up in Detroit, 
where garages are the site of great creativity (both 
automotive and musical).



8.
Color

FEATURES

Reputations: Lorraine Wild
by Louise Sandhaus

!e space is con"gured to the work I want to do. 
Maybe it has to do with growing up in Detroit, 
where garages are the site of great creativity (both 
automotive and musical).



Optical Sizes
Optical Sizes

Optical Sizes
Optical Sizes

Optical Sizes
Optical Sizes
Optical Sizes
Optical Sizes

Mercury G1

Arno Pro Regular

Mercury G3

Arno Pro Caption

Warnock Pro Display

Warnock Pro Regular

Warnock Pro Subhead

Warnock Pro Caption

PRO TIP!

Optical Sizes



STEP-BY-STEP #2



Experience
University of Iowa Carver College of Medicine — Iowa 
City, IA
February 2014 – March 2015
- Research Assistant 
• Designed a database using Microsoft Access to 
store 100+ interview responses.
• Trained new employees in laboratory processes and 
proper documentation.
• Troubleshoot laboratory processes to identify and 
address inefficiencies.



1.
Breaks

Experience
University of Iowa Carver College of Medicine — Iowa City, IA
February 2014 – March 2015
- Research Assistant 
• Designed a database using Microsoft Access to store 100+ interview 
responses.
• Trained new employees in laboratory processes and proper 
documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



2.
Breaks + Space

Experience

University of Iowa Carver College of Medicine — Iowa City, IA
February 2014 – March 2015

- Research Assistant 

• Designed a database using Microsoft Access to store 100+ interview 
responses.
• Trained new employees in laboratory processes and proper 
documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



3
Breaks + Space + Underline

Experience

University of Iowa Carver College of Medicine — Iowa City, IA
February 2014 – March 2015

- Research Assistant 

• Designed a database using Microsoft Access to store 100+ interview 
responses.
• Trained new employees in laboratory processes and proper 
documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



4.
Emphasis (caps, bold)

EXPERIENCE

University of Iowa Carver College of Medicine — Iowa City, IA
February 2014 – March 2015

- Research Assistant 

• Designed a database using Microsoft Access to store 100+ interview 
responses.
• Trained new employees in laboratory processes and proper 
documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



5.
Emphasis (caps, bold, italic)

EXPERIENCE

University of Iowa Carver College of Medicine — Iowa City, IA
February 2014 – March 2015

- Research Assistant 
• Designed a database using Microsoft Access to store 100+ interview 
responses.
• Trained new employees in laboratory processes and proper 
documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



6.
Scale (size relationships)

EXPERIENCE

University of Iowa Carver College of Medicine — Iowa City, IA
February 2014 – March 2015
Research Assistant 
• Designed a database using Microsoft Access to store 100+ interview responses.
• Trained new employees in laboratory processes and proper documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



7.
Indents

EXPERIENCE

University of Iowa Carver College of Medicine — Iowa City, IA
 February 2014 – March 2015
Research Assistant 

• Designed a database using Microsoft Access to store 100+ interview 
responses.
• Trained new employees in laboratory processes and proper documentation.
• Troubleshoot laboratory processes to identify and address inefficiencies.



7.
Indents

EXPERIENCE

University of Iowa Carver College of Medicine
 Iowa City, IA February 2014 – March 2015
Research Assistant 

Designed a database using Microsoft Access to store 100+ interview 
responses.
Trained new employees in laboratory processes and proper 
documentation.
Troubleshoot laboratory processes to identify and address 
inefficiencies.



Something here

PRO TIP!

Use a bigger 
sans family, 

and  
skip a step! 

So: 
light to 
bold, 

not: regular 
to bold

University of Iowa Carver College of Medicine
Iowa City, IA 
February 2014 – March 2015

University of Iowa Carver College of Medicine
Iowa City, IA 
February 2014 – March 2015

University of Iowa Carver College of Medicine
Iowa City, IA    FEBRUARY 2014 – MARCH 2015

Bold, Regular, Medium

Bold, Light, Bold

Bold, Light, Bold Italic



page [peyj] 
NOUN
1.   one side of a leaf of something printed or written, as a book, 
manuscript, or letter.
 
2.   the entire leaf of such a printed or written thing:

He tore out one of the pages.

IDIOM
3.   on the same page, INFORMAL. (of two or more people) having a 
similar understanding or way of thinking:

Parents should be on the same page about raising their children.

1580–90; < MIDDLE FRENCH < LATIN: pãgina: column of writing;  
akin to pangere: to fix, make fast

Make use of 
typefaces that 
come in large 
families. That 
have a range  
of widths  

and weights. 




